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PRESS RELEASE 



FOR IMMEDIATE RELEASE

1MALAYSIA YEAR-END SALE IS BACK! 

GET SET FOR EXTREME SHOPPING ADDICTION 
KUALA LUMPUR, NOVEMBER 17, 2013 – From trendy malls to open-air markets, the atmosphere is vibrant with the mood for the best shopping and leisure experiences ever, as only year-end sales can offer. Yes, the fabulous 1MALAYSIA YEAR-END SALE is back – bigger and better, events and happenings in hundreds of shopping outlets all over the country for nearly two months from November 16, 2013 to January 5, 2014.

The Minister of Tourism and Culture, YB Dato’ Seri Mohamed Nazri bin Tan Sri Abdul Aziz launched the 1MALAYSIA YEAR-END SALE (1MYES) 2013 today at The Esplanade, KLCC.

1MYES is one of the three major shopping seasons in the country. The other two are 1Malaysia GP Sale held during the Grand Prix from March to April; and 1Malaysia Mega Sale Carnival from June to September. 1MYES wraps up the shopping frenzy with a big bang.
1MYES offers the best bargains, the best choices, and the best shopping experience in all of Southeast Asia. 
With gigantic malls, terrific bargains, top value offers and great chances to win attractive prizes in many contests and activities organised during this time of the year, 1MYES has all the elements to cause “extreme shopping addiction”. But it’s an addiction that will end on a positive note – shoppers will get top value from their shopping during 1MYES. Everyone may end up saying, “It’s my extreme shopping addiction.” This is 1MYES 2013’s tagline created to entice both locals and tourists to experience fabulous shopping in Malaysia. The fun extends beyond the malls and markets to hotels, restaurants, tour operators and to transport companies which have all rallied around to offer tempting holiday packages, F&B deals and lots more, making 1MYES even more exciting.

Tourism Malaysia has released a special “My Extreme Shopping Addiction” booklet that lists major events and happenings during 1MYES throughout the country. The free booklet is available at all Tourism Malaysia offices and Tourist Information Centres.
For more information, please contact:-

Ms Norizah Abidin, Assistant Director, Shopping Secretariat Malaysia

Tel: + 603-8891 8532
Email: norizah@tourism.gov.my 
Shopping Malaysia Secretariat: enq-megasales@tourism.gov.my
QUICK TAKES:

· In 2012, Malaysia registered 25 million tourist arrivals and RM60.6 billion in tourist receipts.
· Tourists spent RM19 billion on shopping in Malaysia last year, an increase of 5.7% compared to 2011.

· The amount constituted about 30.7% of the total tourist receipts of RM60.6 billion in 2012.

· Shopping expenditure holds the second biggest share of tourist expenditure after the accommodation sector. 

· Malaysia’s retail industry grew by 5.5 percent last year with RM87.8 billion in sales turnover, making shopping a lucrative sector of Malaysia’s tourism industry. 
· Malaysia is targeting to attract some 36 million tourists and RM168 billion receipts by the year 2020. 

ENDS
For more media releases, media info and media features on Malaysia’s tourism industry, kindly visit the Media Centre of Tourism Malaysia’s website at http://www.tourismmalaysia.gov.my/
MALAYSIA TOURISM PROMOTION BOARD OR TOURISM MALAYSIA is an agency under the Ministry of Tourism & Culture, Malaysia. Tourism Malaysia focuses on the specific task of promoting Malaysia at all levels. Since its inception, Tourism Malaysia has grown by leaps and bounds and it has emerged as a major player in the international tourism scene. In 2012, Malaysia registered 25 million tourist arrivals and RM60.6 billion in tourist receipts, placing the country firmly as the 10th most popular tourism destination in the world.

In 2014, Malaysia will celebrate its fourth VISIT MALAYSIA YEAR (VMY) with the theme “Celebrating 1Malaysia Truly Asia”. The VMY 2014 promotional campaign has started this year with a series of year-long special events and activities leading to VMY 2014. It will contribute to the Government’s target to receive 36 million tourist arrivals and RM168 billion in receipts by 2020, as outlined in the Malaysia Tourism Transformation Plan (MTTP) 2020.     
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